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these unusual type designs contributed to the magazine’s unique character—Zuzanna Licko
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Ever since I was first introduced to graphic design, 

I heard everybody say hhooww bbaadd ddiiggiittaall ttyyppee llooookkeedd and 

how it was impossible to make it look any better. 

This really intrigued me… I have difficulty agreeing…

there was ssoommeetthhiinngg uunneexxpplloorreedd and interesting there 

and I wanted to try my own hand at it…

I thought that anything I would do would 

be better than what 

was out there.

Zuzanna Licko— T

When nobody is able to make something work, I get inspired to find out what I might do with it.

You can design for all of the people some of the time. 

You can design for some of the people all of the time. 

But you can't design for all of the people all of the time.

William Hudson with apologies to Abraham Lincoln

The establishment’s negative reaction towards new forms and technologies is natural. So if this work

eventually becomes accepted, it’s a compliment in hindsight, because it means the work was truly

innovative.

Zuzanna Licko
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A designer knows that 
he has achieved perfection 
not when there is nothing left to add,but when there is nothing left to take away.Antoine de St-Expurey



4 5

Design

is art that

generally also

has a function. It

is the functional as-

pect, however, that has a

tendency to make the art in-

obvious in design. Graphic de-

sign is a relatively young profession

which has only recently begun to enjoy

the critical analysis and documentation that

art has enjoyed for ages. This recognition of

design's value and relationship to our culture is

crucial to its continuing evolution.     --Zuzanna Licko

Z
Just because it isn't done doesn't mean it can't be done. 

Just because it can be done doesn't mean it should be. 

- -Barry Glasford

"I like nonsense,
it wakes up the brain

cells. Fantasy is a necessary
ingredient in living, it's a way of
looking at life through the wrong

end of a telescope. Which is what I
do, and that enables you to laugh at

life's realities."
Dr. Theodore Geisel,

a.k.a. Dr. Seuss

v v
N

vv

"Creativity is allowing
yourself to make
mistakes. Art is knowing
which ones to keep."
Scott Adams

Y
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Design
is about

creating
something new each

time we approach a
problem, even if it's the

same problem. Over time,
different solutions are required to

address the same design problem because
the context changes over time and results in

shifting of meaning. Thus, the "same old solution"
tends to become boring over time and leads the audience
to lose interest. In addition, new technologies and

environments arise to present new problems for the designer to
address. The most successful experimental typeface designs are

often those that address the new needs of a new,
yet unchartered technology.  

—Zuzanna Licko

W A
type design requires a 

delicate balance between 

repetition of elements

and distinction among the 

various characters. Recurring

forms provide unity and the

overall look of the face, but no

character may be so similar to

another as to cause confusion

between them, or so different

from the rest that it appears

alien within the face. 

z u z a n n a  l i c k o
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Maybe

we should develop a Crayola

bomb as our next secret weapon. A happiness

weapon. A beauty bomb. And every time a crisis

developed, we would launch one. It would explode high in

the air - explode softly - and send thousands, millions, of

little parachutes into the air. Floating down to earth - boxes of

Crayolas. And we wouldn't go cheap, either - not little boxes of eight.

Boxes of sixty-four, with the sharpener built right in. 

With silver and gold and copper,

magenta and peach and lime, 

amber and umber and all the rest. 

And people would smile 

and get a little funny look

on their faces and 

cover the world with 

imagination.

.

.

.

.

.

.

Robert Fulghum

The secret of all effective originality in
advertising is not the creation of new
and tricky words and pictures, but one
of putting familiar words and pictures
into new relationships.

Leo Burnett

w+++=+m+=wm
In 25 words or less, What is a typeface? 

A typeface is the ornamental manifestation of the alphabet. 

If the alphabet conveys words, a typeface conveys their

TONE, style, and attitude . —Zuzanna Licko
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Coarse- resolution

manifestations are the essence of the digital

medium, but we have yet to assimilate these

images into our visual vocabulary. This is truly

a unique opportunity for designers to create 

a new visual language 

without borrowing from or conforming to

traditionally appropriate ideas.

Zuzanna Licko

My first Emigre font designs
were in the form of bitmap
fonts for use on dot matrix
printers.
After the introduction of high
resolution PostScript outline
technology, I developed my first
high resolution designs based
upon my earlier bitmaps.

Zuzanna Licko

The design of custom fonts for EMIGRE magazine grew out of
our need for unique and more effective fonts than those
originally available for the Macintosh.

Zuzanna Licko
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Myinterest in creating somewhat 

more traditional text faces was a result of Emigre

magazine's increased publishing of in-depth art-

icles, which require fonts appropriate for lengthy 

text setting. 

My Baskerville revival, named Mrs Eaves,
presented me with the opportunity to design
some fanciful ligatures which help create visual
interest and are reminiscent of customized
lettering:

I
think Mrs Eaves was a mix of just enough
tradition with an updated twist. It’s familiar
enough to be friendly, yet different

enough to be interesting. Due to its relatively
wide proportions, as compared with the original
Baskerville, it’s useful for giving presence to
small amounts of text such as poetry, or for
to elegant headlines and for use in print ads. It
makes the reader slow down a bit and contem-
plate the message.

abcdefghijklmnopq

rstuvwxyz`12345

67890ABCDEFGH

IJKLMNOPQRSTU

VWXYZ~@#$%^&*+ Each design gives me the
opportunity to study de-
tails of classic faces that

I’d never fully appreciate or
notice through casual obser-
vation or usage. For example,
working on my Bodoni revival,
Filosofia, allowed me to better
under-stand this long-time
classic. This kind of scr-utiny,
in turn, has given me ideas for
faces that are not strict revi-
vals, such as Tarzana and .

Journal Text

!#$%&()*,.012345
6789?“”@ABCDEF
GHIJKLMNOPQR
STUVWXYZ[]abc
defghijklmnopq

rstuvwxyz

Mrs Eaves Roman

!#$%&()*,.01234
567890?“”@ABC
DEFGHIJKLMN
OPQRSTUVWY
Z[]abcdefghijklm
nopqrstuvwxyz{}

Fliosofia Regular:

!#$%&()*,.01235678
9?“”@ABCDEFGHIJ
KMNOPQRSTUVWX
YZ[]abcdefghijklmn

opqrstuvwxyz{}

Revivals with a Twist

Tarzana Narrow

!#$&()*,.01234567
89?“”@ABCDEFGHIJ
KLMNOPQRSTUVWXY
Z[]abcdefghijklmn

opqrstuvwxyz{}¤

Quotes 
By ZUZANNA

LICKO

It depends on the intended usage, and what criteria you
define as being important: 

longevity of usage, intensity of usage, 
influence on other designers,etc. 

It takes the perspective of time to determine which typefaces
remain classics, which become icons, and which fade away. 

Moreover, these perceptions also change, and it is the
constant changing of these perceptions that drives our desire
for new typeface solutions. 

In addition, new technologies and environments present new
problems for the designer to address. 

Zuzanna, how do you
judge good typeface
design?
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I created each of the Hypnopaedia pattern elements
by concentric rotation of a single letter form from

the Emigre Fonts library. When repeated, each
Hypnopaedia element creates a unique pattern of

interlocking letter shapes, which can be combined
into an infinite variety of patterns. These patterns,

of course, lend themselves naturally to fabric
prints, and sleep wear (pajamas) seemed ideal for

such a hypnotic subject. The name "Hypnopaedia"
makes reference to sleep learning, or teaching

through hypnosis; we chose this name because the
repetition of the these elements and their formation

into patterns can have a mezmorizing effect.

Zuzanna Licko
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Lear
n the rules

so you know
how to break them properly - Dali Lama
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HQuality is
remembered
long after
the price is
forgotten

Gucci family motto

One thing I always disliked about graphic design
istheenormousamountsofmoney

thatyoucaneasilyspendwithoutnecessarily
imp
rov
ing
yo
ur
des
ign
— R
udy
Van
der
lan
s You need to "listen deeply"  listen past whatpeople say theywant to hearwhat they need.

Jon Meads

“A Horse

is a 
horse 

of course,
 

of course.

Have y
ou eve

r

heard
 of a

talki
ng ho

rse?

His na
me is

MR. ED.”

<
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T
h

e
details

are
not

the
details. They make the design. - Charles Eames

"Don't worry about people

stealing your ideas. If your

ideas are any good, you'll

have to ram them down

people's throats."

Howard Aiken

" a n y o n e  w h o  w o u l d  l e t t e r s p a c e  

l o w e r  c a s e  w o u l d  s t e a l  s h e e p . "  

F r e d e r i c k  G o u d y
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.Zuzanna LickoYou read best what you read most

Alth
ough I still

maintain a great deal of respect for the unlimited possibilities of th
e

M
ac

in

tosh
com

puters
and

digital design. I d

oat
tim

es

feelintimidatedbyitsever-expandingoptions.Itisdifficultenoughto
so

lv
e a design problem. Sometimes it’s better not having the option

of changingyouheadlineintotheshapeofafish.--
Rud

y Vanderlans
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A
s we go forward with ever
increasing speed to faster and
more powerful computing which

will offer us an ever growing number of
choices, it will be crucial for designers to
become ever more knowledgeable about
selecting the most appropriate choices
from an increasing availability.

—Zuzanna Licko

Typeface designers
spend months, even
years, developing

each design. 
(A study of typographic history
reveals that some designers have
actually devoted their entire
lives to the conceptualization,
manufacture and refinement of a
single design!)
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A
bigger problem for me is that type
designers in general are under-
recognised. For example, it often
happens that a graphic designer
takes full credit for a logo, even
when most of its character came
from the typeface. Even other
designers tend to forget that there
is a high level of creativity in
typeface design. So it’s not so
much a problem of being a
woman in a man’s world, it’s
being a type designer in a world
that gives little recognition to this
art form, and I find this
disillusioning.—Zuzanna Licko

Typeface Designs by Mark Andresen:
NotCaslon (1991)

Typeface Designs by Dimitris Arvanitis: 
Modula Tall Greek (1990) 
Senator Tall Greek (1990)

Typeface Designs by Bob Aufuldish: 
Big Cheese (1992) 
ZeitGuys (1994)

Typeface Designs by Gayaneh Bagdasaryan:
Base Nine Cyrillic (1995)

Typeface Designs by Jonathan Barnbrook: 
Exocet (1991) 
Exocet Cyrillic (1991) 
Mason (1992) 
Mason Cyrillic (1992) 
Mason Greek (1992)

Typeface Designs by Rodrigo Cavazos: 
Eidetic Neo (2000)

Typeface Designs by Olga Chaeva:
Quartet Cyrillic (1992)

Typeface Designs by Barry Deck: 
Arbitrary (1990) 
Arbitrary Greek (1990) 
Template Gothic (1990) 
Template Gothic Cyrillic (1990) 
Template Gothic Greek (1990)

Typeface Designs by Eric Donelan: 
Big Cheese (1992) 
ZeitGuys (1994)

Typeface Designs by John Downer: 
Triplex Italic (1985) 
Brothers (1999) 
Council (1999) 
Vendetta (1999)

Typeface Designs by Elliott Peter Earls: 
The Apollo Program Font Set (1993-98*)

Typeface Designs by Edward Fella: 
FellaParts (1993) 
OutWest (1993) 

Typeface Designs by Sibylle Hagmann: 
Cholla (1999) 
Cholla Greek (1999)

Typeface Designs by Panos Haratzopoulos: 
Keedy Greek (1989) 
Triplex Greek (1989) 
Arbitrary Greek (1990) 
Template Gothic Greek (1990) 
Mason Greek (1992) 
Matrix Script Greek (1992) 
Cholla Greek (1999) 

Typeface Designs by Frank Heine:
Remedy (1991) 
Motion (1992) 
Dalliance (2000) 
Tribute (2003) 

Typeface Designs by John Hersey: 
Thingbat (1993) 
Blockhead Alphabet (1995) 
Blockhead 372 Illustrations (1995)

Designers of the type used in this book



To live in harmony with our

environment, we will 
need to tre

at

all 
life and material as pre

cious.

There can be no ‘waste’ because

there is no bla
ck h

ole on this pla
net

for its disposal, 
and storin

g it

ultim
ately degrades the quality

 of

life
. The ke

y to
 gettin

g rid
 of waste

is to rethink the way we use

materials. For e
xample

, a
 container

shouldn’t b
ecome waste as soon as

it’s
 emptie

d. N
ext, w

e need to

realise that what we do

at home and a
t w

ork

are connected.

At home I can make the effort to wash an

empty container out, then re-use or 

recycle it. At work, I can take the effort to

design a container that is more easily 

re-usable and recyclable. But neither

action will be nearly half as effective 

as when I do both. This is a very simple 

example, but I think you get the idea. —Zuzanna Licko

,g
26 27

Typeface Designs by Jeffery Keedy: 
Keedy (1989) 
Keedy Greek (1989)

Typeface Designs by P. Scott Makela: 
Dead History (1990) 
Dead History Cyrillic (1990)

Typeface Designs by Conor Mangat:
Platelet (1993)

Typeface Designs by Nancy Mazzei and
Brian Kelly: 
Backspacer (1993)

Typeface Designs by Miles Newlyn: 
Democratica (1991) 
Missionary (1991) 
Sabbath Black (1992) 

Typeface Designs by Claudio Piccinini: 
Ottomat (1995)

Typeface Designs by Igor Polovodov:
Dead History Cyrillic (1990) 
Template Gothic Cyrillic (1990) 
Exocet Cyrillic (1991) 

Typeface Designs by Christian Schwartz: 
Los Feliz (2001)

Typeface Designs by Rudy VanderLans:
Oblong (1988) 
Variex (1988) 
Suburban (1993) 

Typeface Designs by Vladimir Yefimov: 
Mason Cyrillic (1992) 

Typeface Designs by Zuzana Licko:
Modula (1985) 
Coarse Resolution (1985) 
Lo-Res (1985 and 2001) 
Citizen (1986) 
Matrix (1986) 
Lunatix (1988) 
Oblong (1988) 
Senator (1988) 
Variex (1988) 
Elektrix (1989) 
Triplex (1989) 
Triplex Greek (1989) 
Journal (1990) 
Modula Tall Greek (1990) 
Senator Tall Greek (1990) 
Tall Pack (1990) 
Totally Gothic & Totally Glyphic (1990) 
Matrix Script Greek (1992) 
Matrix Script (1992) 
Quartet (1992) 
Quartet Cyrillic (1992) 
Narly (1993) 
Dogma (1994) 
Whirligig (1994) 
Base Nine and Twelve (1995) 
Base Nine Cyrillic (1995) 
Modula Round & Ribbed (1995) 
Soda Script (1995) 
Filosofia (1996) 
Mrs Eaves (1996) 
Mrs Eaves Ligatures (1996) 
Base Monospace (1997) 
Hypnopaedia (1997) 
Tarzana (1998) 
Solex (2000) 
Fairplex (2002)
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When you try to formalize or socialize creative activity,
the only sure result is commercial constipation . . . . 

The good ideas are all hammered out in agony by
individuals, not spewed out by groups.

Charles Browder


